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Introduction

There has never been a better time to create high-quality graphics
for your online business.

Not too long ago, if you wanted professional-looking graphics, you
had a few options.

You could hire a designer.
You could buy expensive design software.
You could spend hours trying to figure out templates.

Or you could settle for something that looked “good enough” and
hope it worked.

But now, AI has changed the game.

Today, almost anyone can create attractive, polished, platform-
ready graphics by simply knowing what to ask for.

That means you can create:
YouTube thumbnails.
Facebook images.

Pinterest pins.
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Report covers.

Lead magnet graphics.

Blog headers.

Ad creatives.

Product mockups.

Social media banners.

Course images.

And almost any other visual asset you need for your marketing.

The best part?

You do not need to be a graphic designer.

You do not need to understand complicated design theory.

You do not need to spend weeks learning advanced software.

You just need a simple process, a clear goal, and the right prompts.

That is what this report is designed to give you.

By the end, you will understand how to use Al to create stunning
graphics for your online marketing, even if you are starting from
scratch.
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You will also get practical prompt templates you can copy, paste,
and customize for your own business.

Let’s get into it.

Page 4



Chapter 1: Why AI Graphics Are A Game-
Changer For Marketers

Graphics matter.

They help people notice your content.

They make your offers look more valuable.

They help explain ideas faster.

They increase clicks, saves, shares, and conversions.

In online marketing, people often judge your content before they
ever read your words.

That does not mean your graphics need to be perfect.

But they do need to look clear, relevant, and interesting enough to
make someone stop scrolling.

This is where Al becomes incredibly useful.

AI allows you to create graphics quickly without needing to start
from a blank screen.

Instead of trying to design everything manually, you can describe
what you want and let the Al generate visual concepts for you.

Then you can refine the best version until it fits your needs.
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The Old Way

The old way of creating graphics was slow.

You had to either create the graphic yourself or pay someone else
to create it.

If you hired a designer, you had to explain the concept, wait for the
first draft, give feedback, wait for revisions, and hope the final
version matched what you had in mind.

If you did it yourself, you might spend hours dragging text boxes
around, changing colors, looking for images, and trying to make the
design look professional.

That process worked, but it was often frustrating.

Especially for marketers who need graphics constantly.

One YouTube thumbnail is not enough.

One Facebook image is not enough.

One Pinterest pin is not enough.

Marketing requires testing.

You need different angles, different hooks, different visuals, and
different versions.

That is hard to do when every graphic takes hours.
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The AI Way

The Al way is different.

You start with a clear idea.

You write a prompt.

The Al creates visual options.

You choose the best one.

Then you refine it.

Instead of spending hours trying to build the first version, you
generate multiple ideas in minutes.

This gives you more speed, more flexibility, and more creative
options.

For example, you could ask Al to create:

A bold YouTube thumbnail for a video about email marketing.

A clean report cover for a PDF guide about affiliate sales.

A Pinterest pin promoting a blog post about content creation.

A Facebook image promoting a free checklist.

can
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A product mockup for a digital course.

A banner for a private community.

That is powerful because online marketing moves fast.

When you have an idea, you do not want to wait a week to create
the graphic.

You want to create it, test it, and move.

Why This Matters For Online Marketers

As an online marketer, your graphics are not just decoration.

They are part of your sales process.

A good graphic can help someone notice your message.

A good thumbnail can help someone click your video.

A good report cover can make your lead magnet feel more
valuable.

A good ad creative can make your offer feel more trustworthy.

A good Pinterest pin can drive traffic for months.

A good Facebook image can make your post stand out in a crowded
feed.

Page 8



AI helps you create more of these assets without needing to
become a full-time designer.

That means you can focus more on your message, your offer, your
audience, and your marketing strategy.

The goal is not just to make pretty graphics.

The goal is to create graphics that support a clear marketing
outcome.
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Chapter 2: The Basic AI Graphics
Workflow

Before you start writing prompts, it helps to understand the basic
workflow.

Most people get poor results from Al because they skip this part.
They open an Al image tool and type something vague like:
“Create a marketing image.”

Then they wonder why the result looks generic.

Al works best when you give it clear direction.

The better your input, the better your output.

Here is a simple six-step workflow you can use for almost any
graphic.

Step 1: Decide The Purpose Of The Graphic
Before creating any graphic, ask yourself:
“"What is this graphic supposed to do?”

This is important because different graphics have different jobs.
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A YouTube thumbnail is designed to get clicks.

A report cover is designed to make a PDF feel valuable.

A Pinterest pin is designed to attract traffic.

A Facebook post image is designed to stop the scroll and support
the message.

An ad graphic is desighed to create interest and drive action.

A product mockup is designed to make an offer feel more tangible.

When you know the purpose, it becomes easier to guide the Al

For example, if your goal is to get clicks on YouTube, the graphic
may need to be bold, emotional, and high-contrast.

If your goal is to promote a premium guide, the graphic may need
to look clean, polished, and trustworthy.

If your goal is to drive Pinterest traffic, the graphic needs to be
vertical, clear, and benefit-driven.

So before you create anything, define the goal.

Examples:

Get more clicks.

Promote a product.
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Build trust.

Make a digital offer look more professional.

Drive traffic to a blog post.

Get people to download a lead magnet.

Increase saves and shares.

Explain a concept visually.

Once you know the purpose, you can create a stronger prompt.

Step 2: Choose The Format

Next, decide what type of graphic you need.

This matters because every platform has its own visual style.

A YouTube thumbnail is not the same as a Pinterest pin.

A Facebook image is not the same as a report cover.

A blog header is not the same as a product mockup.

The format affects the layout, text size, composition, and visual
focus.

Page 12



Common formats include:

YouTube thumbnails.

Facebook post images.

Facebook ad images.

Instagram carousel covers.

Pinterest pins.

Lead magnet covers.

Report covers.

Blog headers.

Course graphics.

Product mockups.

Webinar graphics.

Social media banners.

Email header images.

Podcast cover concepts.
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Once you know the format, you can include it directly in your
prompt.

For example:

“Create a vertical Pinterest pin...”

“Create a bold YouTube thumbnail...”

“Create a professional report cover...”

“Create a Facebook promotional image...”

This helps the Al understand what kind of design to generate.

Step 3: Describe The Visual

Now describe what you want the graphic to look like.

This is where most of the magic happens.

The Al needs details.

You do not need to write a novel, but you do need to give it enough
information to work with.

Include things like:

The subject.

The audience.
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The visual style.

The mood.

The colors.

The main text.

The layout.

The platform.

The desired feeling.

For example, instead of saying:

“Create an image about AI marketing.”

You could say:

“Create a bold Facebook post image for online marketers about
using Al to create better graphics. Use a clean modern design with
a laptop, Al design interface, and floating social media graphics.
Add large headline text that says ‘Al Graphics Made Easy.’ Use
blue, white, and purple colors. Make it look professional, useful,
and easy to understand.”

That prompt gives the Al much more to work with.

The result will usually be more focused and more useful.
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Step 4: Generate Multiple Versions

Do not stop at the first image.

This is one of the biggest advantages of using Al.

You can create multiple versions quickly.

Ask for different design directions.

For example:

“Create 5 different versions.”

“Create one bold version, one clean version, and one premium
version.”

“Create several variations with different layouts.”

“Try a brighter version with stronger contrast.”

“Create a more minimal version with less clutter.”

The first output is not always the best output.

Sometimes the best result comes after a few rounds of refinement.

Think of AI as a creative assistant.
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You are not asking it to deliver perfection on the first try.

You are using it to explore ideas quickly.

Step 5: Refine With Better Prompts

Once you see the first version, improve it.

You can ask the Al to make changes like:

Make the headline bigger.

Use fewer visual elements.

Make the design cleaner.

Add more contrast.

Make it look more premium.

Use brighter colors.

Make the layout simpler.

Remove clutter.

Make the product mockup more prominent.

Make the graphic easier to read on mobile.
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This refinement process is where your results get better.

A weak graphic can often become strong with just a few
adjustments.

For example:

“Make the headline larger and easier to read on mobile. Remove
unnecessary background elements. Make the product mockup
bigger. Use stronger contrast between the text and background.”

That kind of instruction is much better than starting over from
scratch.

Step 6: Edit, Brand, And Export

After the Al creates the graphic, you may still want to edit it.

You might add your logo.

You might adjust the text.

You might resize it for a platform.

You might add brand colors.

You might simplify the layout.

You might export it as a JPG, PNG, or PDF.

Al can help you create the foundation, but the final polish is still
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important.

Before publishing, check:

Is the message clear?

Is the text readable?

Does it fit the platform?

Does it look professional?

Does it support the marketing goal?

Does it match the brand?

Is it too cluttered?

Would someone understand it quickly?

This final check can make a big difference.
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Chapter 3: The Anatomy Of A Strong Al
Graphics Prompt

A strong Al graphics prompt is not complicated.

It simply gives the Al enough useful information to create the right
kind of visual.

Here is a simple formula you can use.
The Simple Prompt Formula

Create a [type of graphic] for [platform or use case] about [topic or
offer]. The target audience is [audience]. Use a [style or mood]
design with [colors], [visual elements], and [text]. Make it feel
[desired outcome or emotion].

Here is an example:

“Create a YouTube thumbnail for a video about using Al to create
social media graphics. The target audience is online marketers. Use
a bold, modern design with bright blue and yellow colors, a laptop
showing Al-generated graphics, and large text that says ‘Al Design
Hack.” Make it feel exciting, clickable, and easy to read.”

That is a strong prompt because it includes the key details.
Let’s break those details down.

1. Graphic Type
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Tell the AI what kind of graphic you want.

Examples:

YouTube thumbnail.

Facebook post image.

Pinterest pin.

Report cover.

Lead magnet cover.

Ad creative.

Webinar promo graphic.

Blog header.

Social media banner.

Course cover.

Product mockup.

This helps the Al understand the format and purpose.

A thumbnail needs a different design than a PDF cover.
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A Pinterest pin needs a different layout than a Facebook image.

So always name the graphic type clearly.

2. Topic

Tell the AI what the graphic is about.

Examples:

Al content creation.

Email list building.

Affiliate marketing.

YouTube growth.

Lead generation.

Digital product creation.

Facebook ads.

Social media planning.

Online course creation.

This keeps the visual relevant.
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If the topic is vague, the output will often be vague too.

3. Audience

Tell the AI who the graphic is for.

Examples:

Online marketers.

Coaches.

Consultants.

Affiliate marketers.

Small business owners.

Course creators.

Bloggers.

YouTubers.

Freelancers.

Local business owners.

This matters because the same graphic topic can look very different
depending on the audience.
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A graphic for corporate executives may look clean and
conservative.

A graphic for creators may look bold and energetic.

A graphic for beginners may look simple and friendly.

A graphic for advanced marketers may look more strategic and
premium.

4. Visual Style

Tell the Al what style you want.

Examples:

Clean.

Bold.

Premium.

Minimal.

Futuristic.

Colorful.

Corporate.
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Playful.

Luxury.

Modern.

Dramatic.

Friendly.

Professional.

High contrast.

This helps shape the overall look and feel.

For example:

“Clean and premium” will usually create a different result than
“bright and playful.”

“Futuristic and dramatic” will create a different result than “simple
and educational.”

Use style words that match the purpose of the graphic.

5. Main Visual Elements

Tell the AI what should appear in the design.

Examples:
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Laptop.

Smartphone.

Al interface.

Robot assistant.

Checklist.

Digital dashboard.

Floating social media graphics.

Report mockup.

YouTube play button.

Marketing icons.

Analytics screen.

Content calendar.

Camera setup.

Workspace desk.

This gives the Al something concrete to build around.
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Instead of saying:

“Make it about marketing.”

Say:

“Show a laptop with an AI design interface, floating social media
graphics, and a report cover mockup.”

That gives the image more direction.

6. Text Overlay

Many marketing graphics need text.

Tell the Al exactly what text to include.

Examples:

“Al Graphics Made Easy”

“Create Better Thumbnails Fast”

“Free Al Design Guide”

“7 Graphic Prompts For Marketers”

“Stop Making Boring Graphics”
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“Design Faster With AI”

Keep text short.

Al-generated text can sometimes be imperfect, depending on the
tool you use.

So you may want to generate the image without text and add the
text manually in a design tool.

However, it still helps to include the text direction in the prompt so
the layout leaves room for it.

7. Color Direction

Colors affect attention and mood.

You can tell the AI what colors to use.

Examples:

Blue and white.

Black and gold.

Purple and neon blue.

Red and yellow.

Green and black.
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Navy and silver.

Bright orange and white.

Soft pastels.

Clean neutral tones.

High-contrast colors are often useful for thumbnails and ads.

Cleaner color palettes often work better for reports, guides, and
premium offers.

8. Layout

Give layout direction when needed.

Examples:

Large headline on the left.

Product mockup on the right.

Clean background with central image.

Split-screen before and after layout.

Vertical layout for Pinterest.

Bold subject in the center.
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Text at the top with graphic below.
Hero image on the right with icons around it.
Layout direction helps make the graphic more useful.

Without it, AI may place elements randomly.
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Chapter 4: Prompt Templates For YouTube
Thumbnails

YouTube thumbnails have one main job:
Get the click.
That does not mean they should be misleading.

It means they need to create curiosity, communicate the topic
quickly, and stand out visually.

A good YouTube thumbnail is usually simple.

It has a clear focal point.

It uses strong contrast.

It has very little text.

It creates an emotional or curiosity-based reason to click.
For Al-generated thumbnails, your prompt should focus on:
Bold contrast.

Simple composition.

Large readable text.
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Clear subject.

Emotion or curiosity.

Mobile readability.

Here are prompts you can use.

Prompt 1: Click-Worthy Tutorial Thumbnail

Create a bold YouTube thumbnail for a video titled “*[VIDEO
TITLE].” The target audience is online marketers. Show a dramatic
before-and-after style image with a messy design on one side and a
polished AI-generated graphic on the other side. Use bold colors,
high contrast, and large readable text saying “[TEXT].” Make it look
professional, exciting, and clickable. Keep the design simple enough
to understand on a small mobile screen.

Prompt 2: Curiosity Thumbnail

Create a YouTube thumbnail about “[TOPIC].” Use a clean but
dramatic design with a surprised marketer looking at an AI-
generated graphic on a laptop screen. Add large text that says
“[TEXT].” Use bright contrast, a clear focal point, and a modern
digital marketing feel. Make the image look interesting, clickable,
and easy to understand quickly.

Prompt 3: List-Style Thumbnail

Create a professional YouTube thumbnail for a video called “*[VIDEO
TITLE].” Feature three floating graphic examples: a YouTube
thumbnail, a Facebook image, and a report cover. Use bold text
saying "3 AI Graphic Hacks.” Make the design clean, modern,
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bright, and highly clickable. Use strong contrast and keep the
layout uncluttered.

Prompt 4: Mistake-Based Thumbnail

Create a bold YouTube thumbnail for a video about common Al
design mistakes. Show a frustrated marketer looking at a messy
Al-generated design on a laptop. Use large text saying “Avoid
This.” Use red, black, and white colors for strong contrast. Make the
image dramatic, simple, and clickable for online marketers.

Prompt 5: Transformation Thumbnail

Create a YouTube thumbnail showing a transformation from boring
graphics to stunning Al-generated graphics. Use a split-screen
layout. On the left side, show a dull, outdated social media graphic.
On the right side, show a polished, modern Al-generated design.
Add large text saying “Before vs After.” Make it bright, professional,
and clickable.
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Chapter 5: Prompt Templates For Report
Covers And Lead Magnets

Report covers and lead magnet covers are important because they
shape the perceived value of your content.

A simple PDF can feel much more valuable when the cover looks
polished.

Your cover does not need to be complicated.

It just needs to look relevant, clean, and professional.
A good report cover should:

Clearly show the title.

Match the topic.

Appeal to the target audience.

Look trustworthy.

Feel valuable.

Have a clean design.

Use readable typography.
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When using Al to create report covers, include the report title,
audience, topic, style, and visual elements.

Here are prompt templates you can use.

Prompt 1: Digital Report Cover

Create a professional digital report cover titled “"[REPORT TITLE].”
The report is for online marketers who want to create better
graphics with Al. Use a modern, premium design with a laptop, Al
design interface, and floating graphic examples such as a YouTube
thumbnail, Facebook post, and Pinterest pin. Use clean typography,
strong contrast, and a polished marketing style. Make it look like a
valuable downloadable PDF.

Prompt 2: Checklist Cover

Create a clean PDF checklist cover titled “"[CHECKLIST TITLE].” Use
a modern workspace background with a checklist, laptop, and Al
design elements. Make it simple, professional, and attractive to
online business owners. Use bright but tasteful colors and leave
room for the title to be clearly readable.

Prompt 3: Premium Guide Cover

Create a premium guide cover titled “"[GUIDE TITLE].” Use a sleek
futuristic design with glowing Al elements, digital graphics, and
polished typography. The audience is marketers and creators. Make
it look like a high-value downloadable resource. Use a clean layout
with strong visual hierarchy.

Prompt 4: Beginner-Friendly Guide Cover

Create a friendly and simple digital guide cover titled "[GUIDE
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TITLE].” The guide helps beginners use Al to create marketing
graphics. Use a clean design with a laptop, simple design icons, and
social media graphic examples. Make it feel easy, helpful, and
beginner-friendly. Use warm colors and readable typography.

Prompt 5: Lead Magnet Mockup

Create a realistic product mockup for a PDF guide titled “"[GUIDE
TITLE].” Show the guide displayed as a 3D report cover next to a
laptop and smartphone. Include visual elements related to Al,
marketing, and graphic design. Make it look professional, polished,
and attractive for a landing page or social media promotion.

Page 36



Chapter 6: Prompt Templates For
Facebook Images

Facebook images need to work quickly.
People scroll fast.

Your image should be clear, easy to understand, and relevant to
the post.

For Facebook, avoid making the graphic too cluttered.
A strong Facebook image usually has:

A clear headline.

A simple visual.

Good contrast.

A benefit-driven message.

A natural feed-friendly look.

Facebook images can be used for:

Value posts.

Engagement posts.
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Promo posts.

Lead magnet posts.

Digital product posts.

Workshop posts.

Community posts.

Here are prompt templates you can use.

Prompt 1: Value Post Image

Create a Facebook post image for online marketers about
“[TOPIC].” Use a clean educational design with bold headline text
saying “[TEXT].” Add simple icons related to marketing, Al, and
design. Use a friendly, professional style that feels natural in the
Facebook feed. Make the text easy to read on mobile.

Prompt 2: Promo Image

Create a Facebook promotional image for a digital product called
“"[PRODUCT NAME].” The product helps marketers create better
graphics with AI. Show a mockup of the product, a laptop, and
several social media graphics. Use bold but clean design, strong
contrast, and clear text saying “[OFFER TEXT].” Make it look
trustworthy and useful.

Prompt 3: Engagement Image

Create a Facebook engagement image asking the question:
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"[QUESTION].” Use a clean background, bold text, and simple
Al/design-themed visuals. Make it easy to read on mobile and
visually appealing for online marketers. Keep the layout simple and
uncluttered.

Prompt 4: Free Guide Promotion

Create a Facebook image promoting a free guide called “[GUIDE
TITLE].” Show a professional PDF guide mockup, a laptop, and
floating design examples. Add text saying “Free Guide.” Use a
clean, modern style with strong contrast. Make it look valuable,
helpful, and easy to understand.

Prompt 5: Tip-Based Facebook Image

Create a Facebook image that shares a quick marketing design tip:
“[TIP].” Use a clean educational layout with a bold headline, simple
icons, and a modern Al design theme. Make it look helpful,
practical, and easy to read in the feed.
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Chapter 7: Prompt Templates For
Pinterest Pins

Pinterest is a visual search platform.

That means your pins need to be clear, attractive, and benefit-
driven.

Pinterest graphics are usually vertical.

They often include a strong title, a clean design, and a reason to
click.

A good Pinterest pin should:
Use a vertical layout.

Have a clear title.
Communicate a benefit.
Look clean and attractive.
Match the topic.

Be easy to read on mobile.

Pins can promote:
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Blog posts.

Lead magnets.

Digital products.

Tutorials.

Checklists.

Templates.

Guides.

Here are prompt templates you can use.

Prompt 1: Blog Traffic Pin

Create a vertical Pinterest pin about "[TOPIC].” Use a clean, bright
design with large text saying “[PIN TITLE].” Add visual elements
related to AI, marketing, and graphic design. Make it attractive,
easy to read, and designed to drive clicks to a blog post. Use a
polished layout with strong contrast.

Prompt 2: Lead Magnet Pin

Create a Pinterest pin promoting a free guide called “*[GUIDE
TITLE].” Use a vertical layout with a mockup of the guide, bold
headline text, and a clear callout that says “Free Download.” Make
it polished, helpful, and appealing to online marketers. Use clean
colors and plenty of spacing.

Page 41



Prompt 3: Tutorial Pin

Create a Pinterest pin titled "[HOW-TO TITLE].” Use step-by-step
visual elements, a clean layout, and bright colors. The design
should feel practical, useful, and clickable for marketers who want
faster content creation. Make the headline easy to read on mobile.

Prompt 4: Checklist Pin

Create a vertical Pinterest pin promoting a checklist titled
“[CHECKLIST TITLE].” Use a clean design with a checklist graphic,
laptop, and simple Al design icons. Add a strong headline and a
small callout that says “"Save This.” Make the pin useful, attractive,
and easy to understand.

Prompt 5: Digital Product Pin

Create a Pinterest pin promoting a digital product called “"[PRODUCT
NAME].” The product helps online marketers create better graphics
with Al. Show a product mockup, bold headline text, and a clean
vertical layout. Make it look professional, valuable, and clickable.
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Chapter 8: Prompt Templates For Ads And
Promotional Graphics

Ads and promotional graphics need to be clear.
They should not try to say everything.
The job of an ad graphic is to get attention and create interest.

The copy, landing page, or sales page can do the deeper
explaining.

A good promo graphic usually includes:
A clear headline.

A strong visual.

A product mockup if relevant.

A simple benefit.

A clean layout.

A trustworthy design.

A visual reason to stop scrolling.

For Al-generated ad images, focus on clarity, benefit, and
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credibility.

Here are prompt templates you can use.

Prompt 1: Digital Product Ad

Create a Facebook ad image for a digital product called "[PRODUCT
NAME].” The product teaches marketers how to create stunning
graphics with AI. Show a professional product mockup, bold
headline text saying “"[HEADLINE],” and a clean modern design.
Make it look trustworthy, practical, and valuable. Use strong
contrast and a clear focal point.

Prompt 2: Webinar Or Workshop Graphic

Create a promotional graphic for a free workshop called
“"[WORKSHOP TITLE].” The workshop teaches online marketers how
to use Al to create better graphics. Include a laptop, AI design
visuals, and bold text with the title. Make it look professional,
conversion-focused, and easy to read.

Prompt 3: Limited-Time Offer Graphic

Create a promotional social media graphic for a limited-time offer
on “[PRODUCT NAME].” Use bold urgency-focused design with text
saying “"[DEADLINE OR OFFER].” Keep it clean, readable, and
designed for online marketers. Include a product mockup and a
simple visual background.

Prompt 4: Lead Generation Ad

Create a lead generation ad image promoting a free resource called
“"[RESOURCE NAME].” The resource helps marketers create better
graphics with AI. Show a clean guide mockup, a laptop, and
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examples of social media graphics. Add text saying “Free
Download.” Make it look helpful, professional, and high-value.

Prompt 5: Testimonial Graphic

Create a testimonial-style social media graphic for a customer
quote about “[PRODUCT OR RESULT].” Use a clean layout with
quotation marks, a simple profile placeholder, and a professional
background. Make it look credible, polished, and easy to read. Use
modern marketing design elements.
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Chapter 9: Prompt Templates For Brand
Assets

Al can also help you create brand assets.

These are reusable visuals that help make your business look more
consistent and professional.

Brand assets can include:
Logo concepts.

Brand mood boards.
Color palette ideas.
Social media banners.
Profile images.

Podcast covers.

Course covers.

Product mockups.
Community banners.

Email header graphics.
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Presentation cover images.

Even if you do not use the Al output exactly as-is, it can help you
generate ideas quickly.

For example, you can use Al to explore different brand directions
before deciding what you want.

You might ask for a clean modern brand style, a bold creator brand
style, or a premium consulting brand style.

The goal is not to let AI randomly define your brand.

The goal is to use Al to help visualize possibilities.

Prompt 1: Brand Mood Board

Create a brand mood board for a business that helps “[AUDIENCE]”
achieve “"[OUTCOME].” Use a [STYLE] visual direction with colors
like [COLORS]. Include typography inspiration, image style, social
media design examples, and overall brand feel. Make the mood
board look professional, cohesive, and useful for online marketing.

Prompt 2: Social Media Banner

Create a professional social media banner for a brand called
“[BRAND NAME].” The brand helps “"[AUDIENCE]” with “[BENEFIT].”
Use a clean modern design, strong headline text, and visuals
related to AI, marketing, and digital growth. Make it suitable for a
Facebook group, LinkedIn profile, or online community.

Prompt 3: Course Cover Image
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Create a professional course cover image for a course called
“"[COURSE NAME].” The course helps “"[AUDIENCE]” achieve
“"[OUTCOME].” Use a clean, premium design with a laptop, digital
dashboard, and simple graphic elements. Make it look valuable,
organized, and trustworthy.

Prompt 4: Podcast Cover Concept

Create a podcast cover concept for a show called "[PODCAST
NAME].” The podcast is about “*[TOPIC].” The target audience is
“"[AUDIENCE].” Use a bold, modern design with strong typography
and visual elements related to online marketing and Al. Make it
look professional and recognizable at small sizes.

Prompt 5: Product Mockup Bundle

Create a product mockup bundle for a digital product called
“"[PRODUCT NAME].” Show a PDF guide, checklist, workbook, and
video training screen together in a clean layout. Use a professional
marketing style with modern colors and high perceived value. Make
it suitable for a sales page or promotional post.

Page 48



Chapter 10: How To Get Better Results
From AI Graphics Tools

Getting better AI graphics is mostly about learning how to give
better instructions.

The more specific you are, the more useful your results become.
Most poor Al outputs come from unclear prompts.

So if your first design does not look right, do not assume the tool is
bad.

Improve the prompt.

Here are several ways to get better results.
1. Be Specific

Vague prompts create vague results.

Bad prompt:

“Create a marketing image.”

Better prompt:

“Create a bold Facebook promo image for a digital guide that
teaches online marketers how to create graphics with AI. Show a
professional PDF guide mockup, laptop, and floating social media
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graphics. Use blue, purple, and white colors. Add large headline
text saying ‘Al Graphics Made Easy.’ Make it clean, modern, and

easy to read.”

The second prompt gives the AI much more direction.

It tells the AI:

The platform.

The purpose.

The audience.

The product.

The visual elements.

The colors.

The text.

The style.

That makes a huge difference.

2. Ask For Multiple Variations

Do not rely on one version.

Ask the Al to create several options.
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Examples:

“Create 5 different design directions.”

“Create 3 versions: one bold, one clean, and one premium.”

“Create 4 different layouts for this Pinterest pin.”

“Create several thumbnail concepts with different visual hooks.”

This helps you compare options.

Sometimes one version will clearly stand out.

Other times, you may like the layout from one version, the colors
from another, and the headline placement from another.

You can then combine those ideas in your next prompt.

3. Refine Instead Of Restarting

If the design is close, do not start over.

Refine it.

Examples:

“Make the headline larger.”
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“"Remove clutter from the background.”

“Make the graphic easier to read on mobile.”

“Use stronger contrast.”

“Make the design feel more premium.”

“Make the product mockup bigger.”

“Use fewer visual elements.”

“"Make the layout cleaner.”

“Add more whitespace.”

“*Make the callout more obvious.”

These small changes can improve the final graphic quickly.

4. Use Style Direction Carefully

You can give the Al style direction, but avoid asking it to copy
specific living artists, designers, or brands.

Instead, describe the general style you want.

Use phrases like:

Clean SaaS-style design.
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Modern digital marketing style.

Bold YouTube creator style.

Premium course launch style.

Minimal professional style.

Bright social media design.

Futuristic Al technology look.

Friendly beginner-friendly design.

This gives the Al helpful direction without copying someone else’s
exact style.

5. Think Like A Marketer, Not Just A Designer

This is important.

The goal is not just to make something look nice.

The goal is to make the graphic support a marketing result.

Before approving a design, ask:

Does this graphic make the message clear?
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Would my audience care about this?

Does it support the offer?

Does it create curiosity?

Does it make the next step obvious?

Does it look trustworthy?

Does it fit the platform?

Would this stop someone from scrolling?

Pretty is not enough.

A graphic can be beautiful and still fail if the message is unclear.

A simple graphic can perform well if it communicates the right idea
quickly.

6. Keep Text Short

Many people try to put too much text on graphics.

This makes the image hard to read.

For most marketing graphics, shorter is better.

Instead of:
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“Learn how to use artificial intelligence tools to create professional
marketing graphics for your online business without hiring a
designer.”

Use:

“Create Graphics With AI”

Or:

“Al Design Made Easy”

Or:

“Better Graphics Fast”

The graphic should create interest.

The post, caption, video, blog post, or sales page can explain the
details.

7. Design For Mobile First

Most people will see your graphics on a phone.

That means your text must be readable on a small screen.

Your layout must be simple.

Your focal point must be obvious.
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Your image should not depend on tiny details.

Before publishing, zoom out or preview the image on your phone.

Ask:

Can I read the headline?

Can I understand the topic quickly?

Is the image too busy?

Is the main message obvious?

If it does not work on mobile, simplify it.

8. Use A Clear Visual Hierarchy

Visual hierarchy means the most important thing should stand out
first.

For example:

Headline first.

Main image second.

Supporting details third.
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If everything is the same size, nothing stands out.

A good graphic guides the viewer's eye.

You can create better hierarchy by using:

Large headlines.

Strong contrast.

Simple backgrounds.

Clear spacing.

One main focal point.

Fewer design elements.

A strong headline and simple visual will often beat a crowded
graphic with too much going on.
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Chapter 11: Common Mistakes To Avoid

AI can help you create graphics faster, but there are still mistakes
to watch out for.

Avoiding these mistakes will instantly improve your results.
Mistake 1: Trying To Include Too Much Text

This is one of the most common mistakes.

People try to make the graphic explain everything.

But graphics are not meant to carry the whole message.

They are meant to create attention and communicate the main idea
quickly.

If you are creating a YouTube thumbnail, the text should usually be
very short.

If you are creating a Facebook image, the headline should be
simple.

If you are creating a Pinterest pin, the title can be a little longer,
but it still needs to be easy to read.

Good graphic text examples:
“Al Graphics Made Easy”
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“Design Faster With AI”

“Create Better Thumbnails”

“Free Al Prompt Guide”

“Stop Boring Designs”

Weak graphic text example:

“"Here is the complete beginner-friendly system for using artificial
intelligence to create professional online marketing graphics without
hiring a designer.”

That is too much.

Keep it clear.

Keep it short.

Mistake 2: Using Vague Prompts

Vague prompts lead to generic graphics.

If you ask for “a social media image,” the AI has to guess what you
mean.

Instead, tell it exactly what you need.

Include:

Page 59



Platform.

Audience.

Topic.

Goal.

Style.

Colors.

Main image.

Text.

Mood.

Example:

“Create a Facebook post image for online marketers promoting a
free guide about Al graphics. Use a clean modern design with a PDF
guide mockup, laptop, and floating design examples. Add bold text
saying ‘Free AI Graphics Guide.” Make it look helpful and
professional.”

That is much stronger than:

“Create a nice graphic.”
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Mistake 3: Ignhoring Platform Size

Different platforms need different formats.

A YouTube thumbnail is wide.

A Pinterest pin is vertical.

An Instagram square is balanced.

A Facebook cover is horizontal.

A report cover is usually vertical.

If you do not tell Al the format, it may create a design that does
not fit your platform.

Always include the intended use.

Examples:

“Create a vertical Pinterest pin.”

“Create a widescreen YouTube thumbnail.”

“Create a square Instagram post image.”

“Create a Facebook cover banner.”

“Create a vertical PDF report cover.”
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This small detail can save a lot of editing time.

Mistake 4: Making Everything Look Too AI-Generated

Al graphics can sometimes look too shiny, too fake, or too busy.

That can hurt trust.

You want your graphics to look polished, but still natural and
credible.

To avoid the overdone Al look, use prompts like:

“Keep the design clean and realistic.”

“Avoid clutter.”

“Use a professional marketing style.”

“Make it look natural, not overly futuristic.”

“Use simple elements and clean spacing.”

“Make it feel like a real digital product graphic.”

You can also edit the final image manually to make it more brand-
consistent.

Mistake 5: Forgetting The Marketing Goal
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Every graphic should have a job.

Do not create graphics just to create graphics.

Before publishing, ask:

What do I want this graphic to help accomplish?

Do I want more clicks?

More downloads?

More sales?

More saves?

More comments?

More trust?

More traffic?

The answer should influence the design.

For example:

If you want clicks, use curiosity and contrast.

If you want trust, use clean professional design.
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If you want saves, make the image useful and clear.

If you want sales, show the product and benefit.

If you want traffic, make the title compelling.

When the graphic has a goal, the design becomes stronger.

Mistake 6: Not Creating Enough Variations

One graphic is rarely enough.

Marketers test.

You can create different versions of the same idea.

For example, for a YouTube thumbnail, you could test:

A curiosity-based version.

A before-and-after version.

A mistake-based version.

A list-based version.

A bold emotional version.

For a Pinterest pin, you could test:
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Different headlines.

Different colors.

Different layouts.

Different product mockups.

Different visual hooks.

Al makes this easier because you can create multiple options
quickly.

Mistake 7: Not Editing The Final Resulit

Al can get you close, but you may still need to polish the final
image.

You may need to:

Fix text.

Add your logo.

Adjust spacing.

Resize the image.

Improve contrast.

Remove strange details.
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Make the headline clearer.

Match your brand colors.

Do not be afraid to use Al for the concept and then finish the
design in another tool.

That combination can work very well.
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Chapter 12: The AI Graphics Prompt
Library

This chapter gives you ready-to-use prompt templates organized by
category.

You can copy these prompts, fill in the blanks, and use them for
your own graphics.

The more specific you make them, the better your results will be.
YouTube Prompts
Thumbnail Prompt

Create a bold YouTube thumbnail for a video titled “*[VIDEO
TITLE].” The target audience is "[AUDIENCE].” Use a high-contrast
design with a clear focal point, large readable text saying “[TEXT],”
and visual elements related to “[TOPIC].” Make it clickable, simple,
and easy to understand on mobile.

Tutorial Thumbnail Prompt

Create a YouTube thumbnail for a tutorial about “*[TOPIC].” Show a
laptop screen with an Al tool creating a professional graphic. Use
bold colors, clean layout, and large text saying “[TEXT].” Make it
look helpful, exciting, and clickable.

Reaction Thumbnail Prompt

Create a YouTube thumbnail showing a surprised marketer reacting
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to an amazing Al-generated graphic on a laptop screen. Add bold
text saying “[TEXT].” Use bright colors, strong contrast, and a clean
background. Make the emotion clear and the design clickable.

Comparison Thumbnail Prompt

Create a split-screen YouTube thumbnail comparing “"[BEFORE]”
versus “[AFTER].” On the left side, show a weak or boring graphic.
On the right side, show a polished Al-generated design. Add bold
text saying “[TEXT].” Make the contrast obvious and clickable.

Social Media Prompts

Facebook Post Prompt

Create a Facebook post image about "[TOPIC]” for "[AUDIENCE].”
Use a clean educational design with bold headline text saying
“[TEXT].” Include simple icons and visual elements related to Al,
marketing, and design. Make it easy to read on mobile.

Instagram Carousel Cover Prompt

Create an Instagram carousel cover titled “"[TITLE].” The audience

is "[AUDIENCE].” Use a bold, clean design with strong typography,
a simple visual hook, and modern marketing graphics. Make it look
save-worthy and professional.

LinkedIn Image Prompt

Create a professional LinkedIn post image about “*[TOPIC].” Use a
clean business-style design with a strong headline saying “[TEXT].”
Include subtle Al and marketing visuals. Make it polished, credible,
and easy to read.
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Engagement Post Prompt

Create a social media engagement image asking “"[QUESTION].”
Use a clean background, bold text, and simple design elements
related to “[TOPIC].” Make it visually appealing and easy for people
to respond to.

Product Prompts

Report Cover Prompt

Create a professional report cover titled "[REPORT TITLE].” The
report helps “"[AUDIENCE]” achieve "[OUTCOME].” Use a clean,
premium design with relevant visual elements such as a laptop,
digital graphics, and Al interface. Make it look valuable and
polished.

Ebook Mockup Prompt

Create a realistic ebook mockup for a digital product titled "[EBOOK
TITLE].” Show the ebook cover standing next to a laptop and
smartphone. Use a clean modern design and visuals related to
“[TOPIC].” Make it suitable for a sales page.

Course Image Prompt

Create a course cover image for "[COURSE NAME].” The course
teaches "[AUDIENCE]” how to "[OUTCOME].” Use a premium digital
product style with a laptop, lesson screen, and simple design icons.
Make it look valuable and professional.

Checklist Cover Prompt

Create a PDF checklist cover titled "[CHECKLIST TITLE].” Use a
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clean layout with checklist icons, a laptop, and simple AI design
visuals. Make it easy to read and attractive to “[AUDIENCE].”

Traffic Prompts

Pinterest Pin Prompt

Create a vertical Pinterest pin titled “[PIN TITLE].” The pin
promotes content about "[TOPIC].” Use a clean, bright design with

large readable text and relevant visuals. Make it appealing to
“"[AUDIENCE]"” and designed to drive clicks.

Blog Header Prompt

Create a blog header image for an article titled “[BLOG TITLE].” The
article is about “[TOPIC].” Use a clean modern design with Al,
marketing, and graphic design elements. Make it professional and
suitable for a website.

Lead Magnet Promo Image Prompt

Create a promotional image for a free lead magnet called “*[LEAD
MAGNET NAME].” Show a professional PDF mockup, laptop, and
simple design elements. Add text saying “Free Download.” Make it
look helpful and valuable.

Sales Prompts

Offer Image Prompt

Create a sales graphic for an offer called "[OFFER NAME].” The offer
helps “"[AUDIENCE]” achieve “"[OUTCOME].” Show a product
mockup, clear headline text, and a clean modern background. Make
the design look trustworthy, valuable, and action-focused.
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Ad Creative Prompt

Create an ad creative for "[PRODUCT NAME].” The product helps
“"[AUDIENCE]” solve “[PROBLEM].” Use a bold headline saying
“[HEADLINE],” a product mockup, and simple visual elements that
communicate the benefit. Make it clean, clear, and conversion-
focused.

Webinar Promo Prompt

Create a webinar promotional graphic for "[WEBINAR TITLE].” The
webinar teaches “[AUDIENCE]” how to "[OUTCOME].” Include a
laptop, Al design visuals, and bold title text. Make it professional,
clear, and exciting.

Testimonial Graphic Prompt

Create a testimonial graphic featuring the quote “[QUOTE].” Use a
clean layout with quotation marks, a simple profile placeholder, and
a polished background. Make it credible, professional, and easy to
read.
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Chapter 13: The 10-Minute AI Graphic
Creation System

One of the biggest benefits of Al graphics is speed.

You can go from idea to finished concept quickly when you follow a
simple system.

Here is a 10-minute workflow you can use.
Minute 1: Choose The Graphic Type
Decide what you are creating.

Examples:

YouTube thumbnail.

Facebook promo image.

Pinterest pin.

Report cover.

Lead magnet mockup.

Ad creative.

Do not start prompting until you know the format.
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Minute 2: Define The Goal

Ask:

“"What should this graphic help me accomplish?”

Examples:

Get clicks to a video.

Promote a free guide.

Drive traffic to a blog post.

Make a product look more valuable.

Get people interested in a workshop.

Increase engagement on a post.

Your goal will guide the design.

Minute 3: Write The First Prompt

Use the formula from earlier.

Create a [type of graphic] for [platform or use case] about [topic or
offer]. The target audience is [audience]. Use a [style or mood]
design with [colors], [visual elements], and [text]. Make it feel
[desired outcome or emotion].
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Example:

“Create a Facebook promotional image for a free guide called ‘How
To Create Stunning Graphics With Al.” The target audience is online
marketers. Use a clean modern design with a PDF guide mockup,
laptop, and floating social media graphics. Add bold text saying
‘Free AI Graphics Guide.” Use blue, white, and purple colors. Make it
look valuable, simple, and professional.”

Minutes 4 To 6: Generate Variations

Ask the Al to create multiple options.

Examples:

“Create 3 different versions.”

“"Try one bold version, one clean version, and one premium
version.”

“Create a variation with more contrast.”

“Create a simpler version with fewer elements.”

“Create a version that feels more beginner-friendly.”

Compare the results.

Pick the strongest direction.

Minutes 7 To 8: Refine The Best Option
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Now improve the best version.

Examples:

“"Make the headline larger.”

“"Make the design cleaner.”

“"Remove background clutter.”

“"Make the product mockup more prominent.”

“Use stronger contrast.”

“Make it easier to read on mobile.”

“Make it feel more premium.”

“Add more spacing around the text.”

This step can turn a decent graphic into a strong one.

Minutes 9 To 10: Export And Publish

Once the graphic looks good, prepare it for use.

Check:

Correct size.
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Readable text.

Clear message.

Good contrast.

No strange Al details.

Brand consistency.

Platform fit.

Then export it and use it.

If needed, add final touches in a design tool.

You can use this 10-minute system for almost any marketing
graphic.

The more you practice, the faster you will get.
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Conclusion: Your New AI Design
Advantage

Al gives marketers a serious advantage.
You can create more graphics.

You can test more ideas.

You can move faster.

You can make your offers look better.

You can improve your content without needing to become a
professional designer.

But remember this:

Al is a tool.

The strategy still comes from you.
You decide the goal.

You decide the message.

You decide the audience.

You decide what the graphic needs to accomplish.
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The AI helps you bring that idea to life faster.

The best way to improve is to start simple.

Choose one graphic.

Write one clear prompt.

Generate a few options.

Refine the best version.

Publish it.

Then do it again.

You do not need to master every tool overnight.

You just need to build the habit of turning ideas into visuals quickly.

Start with one platform.

Create one useful asset.

Then keep improving.

Because once you learn how to guide Al properly, you can create

graphics for almost anything your marketing requires.
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You can create thumbnails.

You can create report covers.

You can create pins.

You can create promo images.

You can create brand assets.

You can create ad creatives.

You can create product mockups.

And you can do it without waiting on anyone else.

That is the real power of Al graphics.

It helps you move from idea to finished asset faster than ever
before.
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Disclaimer

The information contained within this book is strictly for educational
purposes. If you wish to apply ideas contained in this book, you are

taking full responsibility for your actions.
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